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In traditional societies, markets are places where people get together to
exchange goods. They are active, bustling places, full of life. In the modern
economy, goods and services are being exchanged as if they were a
well-defined marketplace. The Internet has created a new kind of
marketplace where people all over the world can exchange goods and
services without ever getting together.

In traditional economies, prices for similar goods in different marketplaces
could differ markedly. Traders would buy goods in a marketplace where they
were cheap and then transport them to where the price was higher, making a
handsome profit in doing so. These merchants helped make markets work
better. Much of their high income could be thought of as a return on their
information — on knowing where to buy cheap and sell dear. And by moving
goods from places where they were valued less to places where they were
valued more, the traders performed an important social function.
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